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United Network Equipment Dealer Association Elects Officers and Board Members to 
Accelerate Progress and Sustain Driving Force in Secondary Network Market 

UNEDA’s business agenda includes increased focus on industry traction while intensifying
efforts to help all members of the networking industry eradicate counterfeit equipment

June 25, 2007 �F The United Network Equipment Dealer Association (UNEDA), an 
alliance of more than 300 of the top pre-owned network equipment dealers worldwide, 
has announced the results of elections for its 2007-2008 board of directors as well as a 
slate of initiatives for its second official year.

Board elections were held during last month’s annual meeting, which took place in Las 
Vegas in conjunction with the Interop IT conference and exposition. Mike Sheldon, 
president and CEO of Network Hardware Resale, was re-elected to another one-year 
term as president of UNEDA’s board of directors. John Stafford, COO of Network 
Liquidators, was voted to return as vice president and chair of the membership 
committee. In addition, board member Conrad Vickroy, vice president at Duane 
Whitlow & Co., will now take on the role of UNEDA secretary. 

In addition to the returning officers, re-elected board members include: Joe Turco, CEO, 
Optimum Data Inc.; Lee Willoughby, managing director, Network Brokers Pty. Ltd.; Bob 
Rothschild, networking product manager, Elarasys; Dana Andrews, president, Digital 
Surplus; Rick Louden, CEO, TekSavers; Gilli Canty-Ross, CEO, Subspace 
Communications and Omar Beyhum, network sales manager, Smith & Associates. Paul 
Hixson, broker development manager, World Data Products, Inc., is the newest addition 
to the association’s board of directors.

According to board president Sheldon, one of the founding members of the association, 
UNEDA has exceeded membership expectations while also gaining significant industry 
traction as an outspoken proponent for the secondary network equipment market. 
“Shortly after forming UNEDA in early 2006, we were overwhelmed by the number of 
companies that demonstrated strong support for our efforts to create an industry 
alliance focused on business best practices,” he says. “More than 300 member companies 
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have stepped up to help shape this growing industry segment and tackle tough topics 
such as counterfeit abatement. Our newly elected board will continue to work with 
UNEDA members to raise awareness about the top issues facing our customers while 
striving to change misconceptions about our industry. Fortunately, our straightforward, 
no-nonsense approach has proven effective at reaching leading industry analysts and 
networking publications that are starting to view the secondary network equipment 
market as a viable and stable procurement alternative.” 

In the months ahead, UNEDA’s board will formalize plans to launch a Counterfeit Task 
Force to accelerate worldwide counterfeit detection and eradication by educating 
members, end-users, OEMs, VARs and distributors on how to spot fake gear. The 
association also will continue to focus on the adoption of ethical, fair business practices 
and standards. “UNEDA has a unique opportunity to establish a universal set of 
parameters that will be used to evaluate companies in this space,” explains Vickroy, co-
chair of UNEDA’s standards and ethics committee. “As a group, we are well positioned 
to set the standards and then enforce the policies so end-users can rest assured they will 
only receive tested, authentic gear from UNEDA members.”

For Canty-Ross of Subspace Communications, being re-elected to the UNEDA board 
reinforces her ability to remain a vocal advocate for the viability of the secondary 
network market. “With such a strong group of companies, UNEDA customers can be 
guaranteed quality pre-owned equipment and excellence in every aspect of the 
transaction,” she says. “The dedication and commitment of each and every member to 
making this a safe trading environment is nothing short of sensational. I am proud to be 
not only a member, but one of the elected leaders of such an organization.”

UNEDA’s board members and officers are all elected to one-year terms that run June 1, 
2007 through May 31, 2008.

About UNEDA
The United Network Equipment Dealer Association (UNEDA) is a worldwide alliance of 
more than 300 of the leading marketers of pre-owned networking equipment. Members 
represent the entire spectrum of the secondary market, from companies with hundreds 
of employees and millions of dollars in inventory to small, entrepreneurial 
organizations. Together their combined yearly buying clout exceeds $1 billion, 
representing the sale of millions of pieces of equipment to tens of thousands of 
customers. UNEDA members must adhere to a strict code of ethics that includes a firm 
policy against selling any equipment that is not legitimate. For more information, visit 
www.uneda.com
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